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Communicating Your Value

1 Begins with
Hnowing who you are
BWhat you want to do
BWNVhere you want to do It
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We Will Cover

What is value
Who determines value and how Is it determined
Why it Is important
Presenting your value
Value Statements
Tools that communicate value
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Definition of Value

+ Origin:
1275 01325; ME < OF, n. use of fem.  ptp . (cf.
) of valoir <L v a | @rbeworth

1 relative worth, merit, or importance: the value
of a college education, the value of a queen in
chess.

} equivalent worth or return in money,
material, services, etc.. (o give value for value
received.
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http://dictionary.reference.com/search?q=valuta&db=luna

Do You Agree?

oYou will be consi/i dered f
you can convince the hiring manager that you
will add value to the organization.

Communicating your value in all of your
marketing materials is one the most difficult
tasks of the executi veos

even more difficult than getting in front of key
dec/i s/ on maker so '-
_

EGI S ‘ |

A\ ALy
\ AN o
anEEHs \ AN W
WL
\
U\




Understanding Value

1 Who determines value?
BThe customer

1 How Is value determined?
BSupply and demand?

B How much money can you make or save a
company?
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